MunmcTepcTBO HayKu U BhIcIero oopasoBanus Poccuiickoit deaepanuu
denepanbHOE rOCYAAPCTBEHHOE OI0PKETHOE 00pa30BaTEIbHOE
YUPEXJIEHUE BBICLIETO 00pa30BaHUs
«I"ocynapCTBEHHBIN HHCTUTYT pycckoro sA3bika uMm. A.C. Ilymkuna»
®dusosiorudeckuii hakyabTeT
Kadenpa conmanbHO-TyMaHUTAPHBIX JUCLUILINH

PABOYAS ITPOTPAMMA JUCHHUITJIMHBI

A3BIK U CTUJIb COBPEMEHHBIX AHI'JIOA3BIYHbBIX CMH

Hanpasnenue noarotoBku: 45.03.02 JIunreucTuka
Hamnpasnennocts (npoduis): [lepeBon u nepeBoioBeicHuE
KBanudukanus BellmycKHUKA: OakanaBp

®opma oOydeHus: OUHas

ITpoTokoun 3acenanus kadenpsl oT «28» aBrycta 2024 r. mporokon Ne 1.

[TpoTokon yueHnoro coera pusooruaeckoro gakyiabreta oT «30» aBrycra 2024 r. mpotokoi Ne 1.

Mocksa, 2024 rox



Pa3paboTuuk (n):

E.B. [loxunaeBa, kaHaugar (QUIONIOTMYECKUX HAYK, AOLEHT KadeIphl COLUAILHO-
rymaHuTapHbiX qucuuiuiind GI'bOY BO «I'ocynapcTBEHHBI HHCTUTYT PYCCKOTO SI3bIKa
uM. A.C. ITymkuna»



1. llesqsb OCBOEHMS U CIHUILJINHBI
[lenapt0 OCBOEHHUS IUCUUIUIUHBI «SI3bIK M CTHIIb COBPEMEHHBIX aHTJIOS3BIYHBIX
CMW» sBasieTcss npuoOpeTeHrne 3HaHui 00 0COOCHHOCTAX (PYHKIIMOHUPOBAHUS SI3bIKA B
aHrnosi3blyHbIX CMUM 1M ymMeHul OpHEHTHpPOBATHCS B COBPEMEHHBIX AHTJIOSI3BIYHBIX
KaHaJlax UHGOPMALIUH.

2. Mecto nucuumuinnsl B ctpykrype OIIOII BO
B coorBercTBMM ¢ y4eOHBIM IUJIAaHOM MO HampasieHuto moarotoBku 45.03.02
JIMHTBUCTUKA, NIUCUUIUIMHA <«SI3bIK M CTWIb COBPEMEHHBIX aHrjaoA3bluHbIX CMI»
OTHOCHTCS K BapHaTUBHOM YacTH, K auciuiummaaM o Beioopy (b1.B./1B.03.01).

3. [lepevyeHb MIIAHUPYEMBIX Pe3yJbTATOB 00y4YeHMs MO JUCUMILJIMHE, COOTHECEHHBIX €
HHINKATOPAMH JOCTHKEHUS] KOMIIeTeHIUH
W3yyenue nmaHHOW AUCIHUIUIMHBI CHOCOOCTBYET (DOPMHUPOBAHUIO —CIEAYIOIIUX
KOMITETEHIIUN B COOTBETCTBUU C Tabnuei 1.



Tp€60BaHI/IH K pC3yJibTaTaM OCBOCHUA JUCHHUIIIINHBI

dopmupyemble Inanupyemble pe3yJbTaThl 00y4eHHs 0 TUCHUILIMHE, B COOTBETCTBHH C HHANKATOPOM J0CTHKEHHsI KOMIIETEHUH

KOMIIeTeHIMH Huauxarop B pe3yabTarte 00yueHusi 10 AMCHUIIMHE 00yyalomuecs 10/IKHbI:

(xom, conepkaHue AOCTHIKEHUSI 3HATH yMeTh BJIaJIeTh

KOMITICTCHITHH) KOMICTCHIAR

(xom, conepxaHue
HHIAKATOPA)
1 2 3 4 5

YK-4. Cnocoben VK-4.4: OcymiecTBisieT 0Cc0OEHHOCTH TOATOTOBKH T0JIB30BAThCS PA3TUYHBIMU Pa3HBIMH BUJAMH YTEHHUA,
OCYILECTBIIATh NOUCK HH(OPMAIUH HA NepeBOJIa B 3aBUCUMOCTH OT €T0 CJIOBapsIMH U CIIPABOYHOM CTaHIAPTHBIMHU METOIUKAMHU
JIEJIOBYIO MHOCTPAHHOM SI3BIKE U3 BUa (MMCbMEHHBIN, YCTHBIN); JUTEPATyPOM; COCTABIIATh oncka nHpopManuu
KOMMYHHKAIIUIO [€YaTHBIX U SEKTPOHHBIX | AITOPHTM HPEATEPEBOLICCKOro riioccapuii 1mo Teme;
B YCTHOH H § HCTOYHMKOB /Ul pemerys | AHAT3; PAsIHHbie (dbopMynupoBaTh 3aJa9U
MHCbMEHHOMN KOMMYHUKATHBHBIX 3a7aq | TPAUMLIHOHHEIE HCTOYHHKH novcka nHpopManuy;
(dhopmax Ha WHPOPMAIIUH, B TOM YHCIIC HCIIOJIb30BaTh
rOCyJapCTBEHHO JIEKCHKOTpaduyecKue; COOTBETCTBYIOILINI
M SI3BIKE CTPYKTYpPY COPaBO4YHOI'O PIHCprMeHTaprI: OT'JIaBJICHUS UJIN
Poccuiickoii arnmapara KHUTH; CTPYKTypy HPEAMETHOIO yKa3aTeJlsd KHUT,
Oezepaunn 1 CIIPaBOYHO- TEMaTU4eCKOTO WIIN
MUHOCTPaHHOM(BIX Oubmorpapuyeckoro anmapara; | CACTEMATHUCCKOTO Kataaora

) si3pIKEe(axX)

TUTIBI TH(HOPMAITMOHHO-
MTOMCKOBBIX 33124 (3aIIPOCOB):
aJIpECHBIN, TEMAaTUYECKUH,
(dakrorpaduueckui

OMOIMOTEK; IMOJIB30BATHC
CIIPABOYHBIM allapaToM KHHTH;
MOJIb30BATHCS CIIPABOYHO-
OoubIMorpaIeCKUM armnapaTom

YK-4.5: JlemoHCcTpHpyeT
YMEHHUE OCYIIECTBISATh
HepeBOJ
podeCCHOHATTLHBIX TEKCTOB
C UHOCTPAHHOTO(BIX)
A3bIKA(0B) HA PYCCKUH, C
PYCCKOTO si3bIKa Ha
WHOCTpaHHBIH(€) S3BIK(1)

HAy4YHBIE KOHIIETITUN YCTHOTO
mepeBojia ¢ coOoIeHneM
HOPM SI3BIKOBOM
SKBUBAJIEHTHOCTHU

OCHOBHBIC TIEPEBOTUECKUC
TpaHcopManuu, H3ydeHHbIE
B paMKax IMPOrpaMMmsbl IO
TEOPHH ITePEBOAA IS
JIAJIbHEHMIIIET0 TPUMEHEHUS UX
IIPU EPEBOTUECKOM aHAIIU3E;
MIPU3HAKH JIOTUKO-
CMBICIIOBBIX CBSA3EH MEXIY
AJIEMEHTaMH TEKCTa

CaMOCTOATCJIbHO IPUMECHATH
3HAHUE HAYYHBIX KOHLEIUHI pu
OCYIIECTBICHUH YCTHOTO
MIOCJIE/IOBATEIILHOTO TIEPeBO/Ia U
HepeBo/ia ¢ JIMCTa ¢
COOIII0IEHHEM HOPM
HKBHBAJICHTHOCTH Ha BCEX
YPOBHAX A3bIKA U YYETOM
TEMIIOPAJIBHBIX XapaKTCPUCTUK
UCXOIHOTO TEKCTa;
UICHTU(HUIPOBATH BCE BUIIBI
nHpopmaruu
(pedepeHnnanbHYIO,

ImpueMamMu pasjiMdHbIX BUAOB
YCTHOTO TEpeBOJIA C
MIPUMEHEHUEM HayYHBIX
MEPEBOAUECKUX TEOPUH U
KOHIIETIIIUHN

HOpMaMH JIEKCUYECKON
3KBHUBAJIEHTHOCTH;
TrpaMMaTHYCCKUMU,
CHHTAKCUYECCKHNMHU U
CTHJINCTUYECKMMHU HOPMaMHU
nepeBoja
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NPEIUKATUBHYIO, TEMIOPAIbHYIO,
MOJAJIbHYIO, OLICHOYHYIO,
SMOTHBHYIO, PETUCTPOBYIO,
JEHKTHYECKYIO0, TEMaTHYeCKYI0/
PEMAaTHYECKYIO,
[IParMaTUYecKyo), YAECPKUBATh B
NaMsITH 1 NIepeaaBaTh Ha sI3bIKE
nepesoja

IIPUMEHSTh OCHOBHBIE
MePeBOTUECKUE TPAHCPOPMAIIH,
W3y4YCHHBIE B paMKaX MPOrpaMMbl
110 TEOPUU TIEPEBOAA AJIS
JIAJIbHEMIIIETO TPUMEHEHUS UX
MIpH MEPEBOUYECKOM aHAJIH3E,;
MEPEBOIUTH C HHOCTPAHHOT'O
S3bIKA HAa PYCCKUH SI3BIK U
HA000POT, UCTIONB3YS
COOTBETCTBYIOIINE
rpaMMaTHYECKHe

KOHCTPYKLHUH U IEPEBOAUECKHE
MPUEMBI




4. O0beM, CTPYKTYpPA U cO/IepP:KaHue TUCHUILTHHBI

4.1. Tpyn10eMKOCTb JUCHUUILIUHbI

By yuebnol paboThl

ouHast (hoopMa oOydeHus

6 cemecTp
OO01mast TpyI0EMKOCTh 0 y4eOHOMY IJIaHy (3.€.) 4
KosnuecTBo yacoB 1o yuebHOMY IJ1aHy (4ac.) 144
KonTtaktHas paboTa (Bcero) 48
B ToM gucie:
Jlexiuu (JI) 24
[TpakTuueckue 3ansatus (113) 24
JlaGopaTopHbie padoTsl (JIP)
CamocTtosiTenpHas pabora (Bcero) 94
Kypcosast pabota He npenycMoTpeHO y4eOHBIM TUTAHOM
By mpoMeXyTOYHOH aTTecTaluy — 3a4eT 2




4.2. CTpyKTYpa U colepKaHHue TUCHMILINHBI

Konuuectso KonrtaktHas pabota
®dopmMma DOpMBI TEKYLLETO
HaumeHnoBanue u KpaTKO€ COACPIKAaHUC PA3JACIIOB JUCIUIITIUHBI HacoB 1o (qacm), 13 HHX CamoctosTenbHas l'[pOMe)KyTO‘{HOI‘/‘I KOHTPOJIA
yueOHOMY IIpakTueckue pabota
Tiany HeKHI/II/I AAHSATHS aTTeCTaluu YCIIEBaCMOCTHU
1. UcTopusi M COBpeMeHHOe COCTOsIHUEe aHTJI0sI3bIYHbIX CMU. vO
Hcropus aHIOA3BIYHBIX IEYATHBIX W3AaHUM. Mcropus >KypHalbHOU CBII]
npeccol. CoBpeMeHHAasl *KyPHAJIMCTHKA. 34 6 6 22 KP
NHTepHeT-)KypPHAJMCTHKA. KnnmupoBanHOCTb, HOBOCTHOU JICK
caiiT.Paguno-u TenexxypHaIuCTHKA.
2. Tekcrnl CcMHu (paxrTosoruyeckoro U AHAJNTUKO-
(pakTOJIOrHYeCKOro THIOB.
CTpykTypa HOBOCTHOTO coobmieHwus. [ly0numucTuaeckuii TEKCT.
NudopmanmonHast CTpyKTypa MyOJHIUCTHYECKOTO TEKCTA. YO
Jlekcuueckne ocodennoctu tekcroB CMMU. Ponp TepMUHOIOTHH B 36 6 6 24 ChI1]
MOCTPOCHUU TEeKCTOB. (COOEHHOCTH JIEKCHYECKOTO OQOopMIIeHUS] KP
TeKCTOB (hakToMoru4eckoro Tuma. (OCOOEHHOCTH TIPaMMaTHYeCKOTO ACK
o opMITeHUS TEKCTOB (PaKTOIOTUIECKOTO THIIA.
KanpoBble 0COOCHHOCTH aHAIUTHKO- (DAaKTOJOTHYECKHX TEKCTOB.
MutepBbro. Penopraxk-paccienoBanue. Tok-11oy.
3. TekcThI Xy/10:KeCTBEHHO- ITYOJMIIMCTHYECKOTO THIA. vO
OMorroHanbHOe Bo3zaelicTBue B Tekcrax CMMU. CpexnctBa cozmaHus CBII
CTUJIMCTHYECKOU OKPACKU. DMOIUH. 36 6 6 24 Kp
IlepeBony  CTHJIMCTHMYECKHM  OKpalleHHbIX  eauHuu.  Kiume. JICK
CTUIMCTHYECKHE TPHEMBI.
4. Maabie :xanpst CMU. VO
CtpykTypa Maiblx skaHpoB. CTpykTypa pekjambl, OOBSBICHUS, CBII]
[IPOTHO3a MOTO/bI. 36 6 6 24 KP
Oco0eHHOCTH NepeBoa TeKCTOB MAJIBIX KaHPOB. JICK
OcoOEeHHOCTH MepeBoJia PeKJIaMbl, OOBSIBICHUS], NPOTHO3a OTOABI.
Dopma MPOMEKYTOUHOH aTTECTALlMH — 3a4ET 2 2
HToro: 144 24 24 94 2

Ipumeuanue: YO — ycraplit onpoc; CBII — coobmenne; KP — korrponbras padbora; ACK — quckyccus




5. O0pa3oBaTe/ibHbIE TEXHOJIOTUH

B npenonaBaHMM IHUCHMIUIMHBL «SI3BIK M CTHIIb COBPEMEHHBIX aHIJIOS3BIYHBIX
CMWN» ucnionb3yroTest pazHooOpa3Hble 00pa30BaTeNIbHbIE TEXHOJIOTHH, B TOM UHUCIIE:

— TexHonorus TPaAULIMOHHOTO 00Y4YEHHUS - JIEKIUH;

— TexHONOTHS TPAAUIIMOHHOTO O0YUECHUS -TTPAKTHUECKHUE 3aHITHS;

— TexHonorus TpaAULIMOHHOTO 00Y4YEHHUS -BBICTYIUIEHHS C JOKJIaJaMH;

— TexHonorus TpaAULIMOHHOTO 00Y4YEHHUS- 2y IUTOPHBIE KOHTPOJIbHBIE pa0OTHI.

— TexHoJiorus TPaAUIUMOHHOTO O0YyUEHHUS -ayAUTOPHBIE KOHTPOJIbHBIE pA0OTHI;

— TexHoiorHMst MOYJIBHOTO 00YUYEHUsI —“TECTUPOBAHHE;

— Texnonorust moptdosno - paz3dop KEHCOBBIX 3aaHUM.

CamocTrosiTenbHass paboTa OXBaThIBAET MPOPAOOTKY OOYYAIOUIMMUCS OTIEIbHBIX
BOINPOCOB TEOPETUUECKOTO KypcCa, BHIIIOJHEHUE JOMAILIHUX pab0T, BKIHOYAIOIINX

— MOATOTOBKY MPE3EHTalUH, T0KJIa0B;

— pedepupoBaHue TEKCTOB,

— aHaJIN3 MEJINATEKCTOB;

— BBINIOJIHEHUE MPAKTUYECKUX 3a1aHUI;

— paboTy ¢ yueOHOI U Hay4YHOH JIUTEPaTypOH.

6. YueOHO-MeTOANYECKOE 00ecTieYeHe CAMOCTOSITeIbHOI padoThl 00y4arouXcst

6.1. Cincok y4yeOHOM JUTEPaTyphI

OcHoBHas JuTEpaTypa:

1. Ilerununa, A. T. Anrmmiickuii sa3bIK. [lepeBoa, MEXKyIbTypHAasT KOMMYHUKALIHS
u uHtepnperanus s3pika CMMU: yueOHOoe mocoduwe / A. T. Illernnuna. — CaHKT-
[TerepOypr: UzmarenscTtBo CII6KO, 2008. — 160 c. — ISBN 978-5-903983-09-4. —
Texcr: snextponnsiii // Ludposoii obpazoBatenbHbiii pecypc IPR SMART: [caiiT]. —
URL.: https://www.iprbookshop.ru/11267.html (narta oopamenus: 21.11.2024).

JlonmosTHUTe IbHAS JIMTepaTypa:

1. demuenko, I1. H. S3p1k u ctuas CMU: Koncniekr nmekruii / I1. H. Jlemyenko. —

Cankr-IletepOypr: Cankr-IleTepOyprekuii roCy1apCTBEHHBIN YHUBEPCUTET
IIPOMBIIICHHBIX TEXHOJOTHH W au3aiiHa, 2017. — 96 C. — Tekcrt: 2IeKTpOHHBIN //
[udposoit  oOpazoBarenbHbii  pecypc IPR SMART : [caiitr] — URL:

https://www.iprbookshop.ru/102993.html (marta obpamenus: 21.11.2024).

6.2. CiioBapu 4 CIPABOYHHUKH:

1. bonbmas Poccuiickas snnmkmoneaus. - https://old.bigenc.ru/ (Onexrponnas
BEpCUS U3JIaHUS C OTKPBITHIM JIOCTYNIOM B IHTEpHET)

6.3. [lepuoanueckne U31aHUA:

1. MHOocTpaHHble A3bIKM B BBICHIEN IIKOJe: HaydHO-METONMYECKHHA JKypHal. -
https://fljournal.rsu.edu.ru/category/archive/ (ApxuB xypHaja ¢ OTKPBITBIM JOCTYIIOM B
NurtepHer)

6.4. Pecypchl uH(pOpMAIMOHHO-TEJIEKOMMYHUKAIIMOHHOM ceTn « UHTEepHeT»

JIy1st OCBOEHUST TUCIMIUIMHBI PEKOMEHIYIOTCS CIIEIYIONTUE CAaUThl HHPOPMAIMOHHO-
TEJICKOMMYHUKAIMOHHOU cetn « THTEpHEeTT:!

HanmeHnoBanue Cchbliika Ha pecypc JocrynHocTb (cBOOOAHBI 1ocTyI /
OrpaHUUYEHHBIN TOCTYI)

DJIEKTPOHHO-OMOIMOTEYHBIE CHCTEMBI

9bC KOpaiit https://urait.ru TpebyeTcst perucrpanus

9bC IPR Smart https://iprbookshop.ru TpebyeTcst perucrpanus



https://www.iprbookshop.ru/11267.html
https://www.iprbookshop.ru/102993.html
https://old.bigenc.ru/
https://fljournal.rsu.edu.ru/category/archive/

6.5. Conep:kaHue cCaMOCTOSITEIbLHOM PadoThI
3ajanus 11 CaMOCTOSAATEJILHOM PadoThI

Tema 1 3aganue 11t CaMOCTOATEILHOM PA0OTHI.
Bananme 1. Get a copy of a broadsheet and a tabloid (in English) and complete this
table.

Paper 1 (no. of Paper 2 (no. of
pages) pages)

home news

foreign/international news

feature articles

business news

sports news

For the same two papers complete this table.

Paper 1

(yes/no) Paper 2 (yes/no)

weather forecast cartoons

photos advertisements crossword

radio and TV programmes reviews

How many pages are left? What are they about? If possible, compare answers with
a groupmate.

3apanme 2. Read the text once to get the general idea, try not to spend more than
10 minutes. Complete the sentence as to the text:

the story describes

(A) different types and applications of telecommunication.

(B) the history of different types of electronic communication.

(C) different types of mass media, media coverage and electronic communication.

Text. Different Types of Mass Media

Mass media are media, which can be used to communicate and in- teract with a
large number of audiences. Be it the pictorial messages of the early ages, or the high-
technology media that are availablel to- day, one thing that we all agree upon, is that mass
media are an in- separable2 part of our lives. Entertainment and media always go hand in
hand, but in addition to the entertainment, mass media also remain to be an effective
medium for communication, dissemination of informa- tion, advertising, marketing and in
general, for expressing and sharing views, opinions and ideas. Mass media is a double-
edged sword which means that there are positive effects of media as well as negative influ-
ences of media. Here are some of the different types of mass media:

Print Media: the print media includes newspapers, magazines, bro- chures,
newsletters, books and even leaflets and pamphlets. Visual media like photography can
also be mentioned under this sub-head, since pho- tography is an important mass medig,



which communicates via visual representations. Although, it is said that the electronic or
new media have replaced the print media, there exists a majority of audiences who pre- fer
the print media for various communication purposes. Public speaking and event organizing
can also be considered as a form of mass media.

Electronic Media: For many people, it is impossible to imagine a life without their
television sets, be it the daily news dose or even the soap operas. this mass media includes
television and radio. this category also includes electronic media like movies, CDs and
DVDs as well as the new hottest electronic gadgets.

New-age Media: With the advent of new technologies like the In- ternet, we are now
enjoying the benefits of high technology mass me- dia, which is not only faster than the
old-school mass media, but also has a widespread range. Mobile phones, computers and
the Internet are often referred to as the new-age media. the Internet has opened up sev- eral
new opportunities for mass communication which include email, websites, blogging,
Internet tV and many other mass media which are booming today.

How Does the Media Affect our Culture?

Media messages have a deep impact on the society and are instru- mental3 in
creating the popularly4 accepted norms.

Culture can be defined as the way of life which includes beliefs, aesthetics and
institutions of a civilization. Considering today’s way of life, we would be lying if we
didn’t admit that media is not an influ- ential entity in our culture. Lately the media
theories that regard the au- dience as a passive entity have been discarded and advanced
media theories that take into account the audience response have been for- mulated. It is
still a fact that despite cognitive abilities of the audience, the media has been successfully
ingraining several values and elements into a large section of our society.

First of all let me tell you that this is no media-bashing agenda. there is no doubt
about the fact that there are certain media elements affecting our culture for better because
had it not been for media, quick and easy flow of useful information and education would
not have been possible. the media has played a major role in positive developments like
fight against racism, fight against gender bias, world poverty and spreading awareness
about the world peace.

this being said, there is no denying to the fact that certain me- dia messages are
detrimental5 to our society. We need to realize that although media is a reflection of the
society we live in but at times, the media needs to do much more than reflect the
surroundings — it has to exaggerate, sensationalize6 and at times even trivialize the
matters of utmost importance to make way for entertainment. the media cre- ates
celebrities; it creates thrive on fans, followers, and groupies! When we say a certain type
of music or a certain genre of movies is popular, it means a large number of people are
following an ideology or a con- cept, which lies at the heart of that song or the movie. One
of the most striking examples in this case would have to be the popularity of vio- lent and
abusive rap songs amongst teenagers. the glorification7 of vi- olence, drug abuse and other
unhealthy habits has a major role in the outburst of unfortunate incidents where children
have gotten extremely violent and out of control.

Be it the advertisements touting products that promise a fairer skin or the television
shows and films, which portray violence, sexually ex- plicit content and abusive language.

there are music videos and rock bands that give out the message that alcohol; drugs and
10



sex are an in- evitable8 part of life. these ideals created by the media might not be
necessarily appropriate.

However, owing to the mass-acceptance and popularity hype cre- ated — most of
the people accept these as a part of today’s culture. In an age where someone like Paris
Hilton is a role model for so many young girls, how can we expect to spread awareness9
about the impor- tance of knowledge in the young generation? Bulimic girls striving to be
like the size zero models on the ramp or the excessively aggressive videogame-playing
children who think guns and weapons are cool — we have reached a stage where media
literacy is the dire need of the hour. It is time to start thinking and analyzing what media is
dishing out to us...

Different Types of Media Coverage

Media coverage is a crucial factor which can not only influence public opinion but
also determine the audience size.

Media coverage can be defined as the way in which a particular piece of information
Is presented by media either as news, entertainment or as infotainment10. Media coverage
can affect the extent of information dis- semination as well as influence the audience
opinion while giving out the information. A bad media coverage can ruin the corporate
Image, it can mar the positive publicity of a political party or even defame a ce- lebrity. On
the other hand a positive media coverage can help to create a better image and positive
public opinion. Different types of media coverage can be defined based on two important
elements — the type of mass media used, and the style of coverage.

Different Types of Media Coverage — Based on Types of Mass Media

Television coverage refers to the presentation of news or infor- mation or views on
the television. the television news channels are the primary source of media coverage.

Radio coverage involves broadcasting news, information or enter- tainment via the
Radio. Nowadays the popularity of this medium has gone down.

Newspaper coverage refers to providing news, information or info- tainment using
the newspapers. this is a cost-effective medium how- ever is soon losing popularity to the
Internet.

Internet coverage means the using the Internet to provide informa- tion, news, views
or entertainment. this is one of the most popular and widely used media today.

Advantages and Disadvantages of Electronic Communication

the popularity of electronic communication is mainly due to the fact that it is fast,
accurate and can be used with ease and comfort. But, there also exists a negative side to its
popularity. Let’s take a look at the advantages and disadvantages of electronic
communication.

Electronic communication was discovered in 1998. Electronic com- munication is
used for the transferll of data, images, signals, signs, etc. through wire, electromagnetic,
radio, photo electronic or photo-optical system. With its growing popularity people have
started communicat- ing via email. Electronic communication is not only a new tool but
also a new way of communication. this has led to a change in the culture. Below
mentioned are advantages and disadvantages of electronic com- munication.

Pros of Electronic Communication

the benefits of electronic communication are that people across the world can share

televised pictures, conversations, graphics, cir- cuits and interactive software. the
11



interaction between people resid- ing in different geographical locations has increased and
has become promiscuous12. the conversations are more visual and textual. this is helpful
mainly for hearing impaired people. With electronic communi- cation, the recipient
receives the message within a few seconds of the sender sending it. the recipient can read
the message anytime, anywhere according to his convenience.

the speed of conversation has increased and this has resulted in faster processing of
Important matters related to business, finance, trade, etc. For example, you can instantly
access the information pre- sent in your computer. As there are no restrictions about time
and place, people can sit at home and do their offices work if the required resources are
available. this work arrangement is termed as telecommuting. the communicated messages
can be stored permanently or temporarily on disks or tapes for years or can even be printed
and stored in files. the process of learning has become simple and efficient as the
information can be archived and retrieved according to the requirement. Since the
communication does not take place via hard copies, money spent for paper, printing and
postal deliveries is saved. After the mail is delivered to the receiver, it is placed safely in
the hard disk of the receiver’s computer. After the receiver retrieves the mail, it is his
responsibility to keep it safely.

Cons of Electronic Communication

the main issue with electronic communication is security13. Your computer can be
hacked and affected with computer virus. this can have an adverse effect on the computer
system and the network. the volume of transmitted data is large and the transmission is
fast. Hence, it becomes difficult for employers and managers to absorb process and
understand it and provide proper feedbacks to their employees14. the speed with which the
messages are transmitted often changes the structure of the messages, which at times can
be misinterpreted. Electronic data can be duplicated identicallyl5 without any proof of
duplication. these messages can also be modified. At times, people can intentionallyl6
send malicious programs like viruses, worms and trojans through emails, which is difficult
to detect.

Another disadvantage of electronic communication is email privacy issues. An
email is sent in the form of data packets via computer network.

these data packets have to pass through a number of routers (a computer device used
for forwarding packets in the computer network) and computers before it reaches its
destination. So, there are chances of an individual tampering the emails before it reaches
its recipient. While the data packets are transferred from one computer system to another,
they can be lost when one router transfers it to another. If the router is bombarded with
more number of data packets than its carrying capacityl?. the receiver can experience a
delay in receiving it. the ‘from message header’ of a message can be modified, which
hampers the authenticity.

Almost all technologies in this world have their pros and cons. Similarly, there exist
advantages and disadvantages of electronic com- munication as well. In spite of its
disadvantages, most of us depend on electronic communication for our everyday work as it
has become an integral part of our lives.

Applications of Telecommunication

telecommunication allows people to send messages to each other, even if they live

on different continents. Can you imagine life without a radio or a television?
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telecommunication is transmission of text, still images, audio, video and data for the sake
of communication. Electronic equipment such as radio and television help us transfer
information to one another. telecommunication allows people to interact over long
distances. telecommunication has played a significant role in people’s lives since the 19th
century. Some applications of telecommunication are telegraph, telephone, radio,
television and the Internet.

Telegraph was invented in 1844. Messages known as telegrams were sent through
wires along railroad tracks. telegraph was used to broadcast up-to-date news all over the
country. the Associated Press, a news agency, was founded in 1848, to utilize the
telegraph technol- ogy. Western Union became the first and foremost telegraph company.
It formed a telegraph line joining the West Coast to the East Coast. Later, the International
telegraph Union was established to allow for interchange of messages. then, the exchange
of messages was made possible between North America and Europe. telegraph was
discontinued after World War 1I, and Western Union became a financial services
company.

Telephone

the American telephone and telegraph Company (At&t) was formed in 1885. the
company became a monopoly in providing telecommunication services to businesses and
consumers. Other companies contested At&t’s dominance of the market. In 1982, there
was a case against At&t which was accused of unfair business practices. At&t broke up
and the ‘Baby Bells’ operating companies, were spinned off. Competitors now challenge
At&t in the telephone sector. Wiretapping a telephone to listen or record conversations is
illegal. the incumbent company in the local telephone market has to allow smaller
companies to use its network for a price. the incumbent company wanted to raise the price
that smaller companies had to pay for such use. the incumbent company also had to
integrate services such as long- distance, local and Internet for the smaller companies. On
the other hand, the incum- bent company had to pay up, when its customers made local
calls to smaller companies’ customers.

Radio was first used to improve the army’s capability and strength. Afterward,
businessmen realized that the radio offered a chance to make profits. they started to
broadcast radio and generated income by sell- ing advertisements. the government started
to allot frequencies to radio stations. the government also restricted monopolies to ensure
that there were a variety of programs, and forbade the broadcasting of indecent material.

Television. the government also regulated the television industry by allowing them
to broadcast signals. It also gave ratings to television programming on cable tV and
satellite tV/ such as tV-Y (all children), tV-Y7 (older children aged 7 years and above), tV-
G (general audi- ence), tV-PG (parental guidance), tV-14 (children aged 14 years and
above) and tV-MA (mature audience). television sets must be installed with a V-chip that
prevents children from watching tV shows intended for adults.

The Internet is a computer network that allows sending and receiv- ing of e-mails.
the Internet has many chat rooms and message boards. the World Wide Web uses Hyper
text transfer Protocol (HttP) to link documents so that Internet users can access these web-
pages. the web-pages are interactive and incorporate multimedia and animation. the
government has made it unlawful to read personal email, except for an employer who is

allowed to read his employees’ emails. this is especially true if the employee is suspected
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of sexual harassment or of leaking company secrets. the government has also made it
illegal to distribute pornography to persons under 18 years old. telecommunication
manifests itself in other forms too, such as fac- simile. As technology develops, telecom
products will become more complex. the role of the government will also grow, as it has to
make rules for the kind of content that can be broadcast.

After reading

1. Read the article again and underline words and phrases that you do not know.
Write your own definitions. Use a dictionary if necessary.

Scanning for information

2. Look through the text and find what the following dates mean: 1844, 1848,
1982, 1998.

3. Look through the text again, find and explain the follow- ing abbreviations: tV-
Y, tV-Y7, tV-G, tV-PG, tV-14 and tV-MA.

Reading for detail

4. Read the text and mark the sentences t (true) or F (false).

1. Mass media are media, which can be used to communicate and interact with a
target audience.

2. The print media have replaced the electronic media.

3. Mobile phones, computers and the Internet are the new-age media.

4. Media is not an influential entity in our culture.

5. Media coverage can influence the audience opinion while giving out the
information.

6. Electronic communication is fast, accurate and can be used with ease and
comfort.

7. With electronic communication the recipient can read the message anytime,
anywhere according to his convenience.

8. the safest way of communication is electronic communication.

9. telecommunication allows people to interact over short distances.

10. the government has made it illegal to read personal email. exercise

5. Order the sentences according to the text.

— the media has played a major role in positive developments about the world
peace.

— Mass media is an effective medium for communication, dissemination of
information, advertising, marketing and expressing views, opinions and ideas.

— the main issue with electronic communication is security.

—  telecommunication allows people to interact over long distances. —

Businessmen started to broadcast radio and generated income by selling
advertisements.

— Email, websites, blogging, Internet TV and many other mass media are
booming today.

6 Answer the questions.

1. What is this text about?

2. What definitions of mass media are given at the beginning of the text?
3. What different types of mass media does the author mention?
4,

What influences of mass media does the author dwell on?
14



What positive and negative facts about media does the author point out?
How can media coverage be defined?
What types of media coverage are mentioned?
What does the author report about electronic communication?
What applications of telecommunication does the author describe?
0. What conclusion does the author make? Summarizing information
Make a plan of the text.
8. Abridge the text by way of shortening each paragraph (leaving out unnecessary
sentences and even words).
8. Write a summary of the text. Use the following plan:
1. the title of the textis...
2. the text is written by...
3. the text gives information about...
4. At the beginning of the text the author...then (after that, further on, next...) the
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author... — dwells on...— explains...— mentions...— points out...— reportsabout...

— describes... — touches upon... — comments on... the text ends with...

5. According to the text...

6. | think the text is... — important— informative— useless— too hard to
understand...

Tema 2 3aganue 1J1s1 caMoCTOATEILHOM padoThl. Read the text:

The impact of the Internet

Nowadays people are getting more and more concerned about the impact of the
Internet on social communication. So, do social networks damage or promote people's
relations? Personally, | cannot imagine my life without the Internet.

Firstly, it helps me to get in touch with my friends who live abroad, to be abreast of
the news in the world, to book tickets online and to find all useful information like rare
books, encyclopedias or dictionaries. Secondly, the Internet extends "the limits of
communication. Today one can make friends from foreign countries, learn about their
cultures and improve the language skills without going abroad. Thirdly, the Internet
promotes dating. Lots of married couples have found their special ones on the social
networks.

On the contrary, there are those who think that social networks have negative
influence on human interaction. They insist that people, especially the younger generation,
spend too much time online and often avoid face-to-face communication. Some of them
tend to stay indoors rather than to go for a stroll with their friends. There is a great deal of
truth in what they say. However, | consider that people should not be addicted to the
Internet but know where to stop.

Taking into consideration all mentioned above, | consider that the Internet promotes
new acquaintances and relationships among social groups. All the same, people should try
to maintain a balance between their real and virtual life.

Parental control
There is no doubt that the Internet has become an essential part of our daily life.

However, many people believe that it has a negative effect on their children. So, should
15



parents limit the time their children spend on the Internet?

First and foremost, with the invention of personal computer children do spend less
time with their friends. Most of them would prefer to play online games or chat on the
Internet rather than go out. Besides, some children do not do their homework, miss classes
and lag behind their schoolmates. Moreover, some of them become addicted to the
computer and disobey their parents. In my opinion, in this case grown-ups should install
any parental control program which will help them monitor their children's use of the
Internet and protect them from viewing offensive pop-ups.

On the contrary, there are people who believe that the Internet helps children with
their school work. There is a great deal of truth in what they say. Surfing the Internet
children can find lots of useful and helpful information, including encyclopedias,
dictionaries, reference materials and tutorials. In addition, the Internet helps many children
to get in touch with their friends who live far away and make new acquaintances.

Taking into consideration all mentioned above, | consider that parents should
control their children's activities online in order to protect them from inappropriate
information and control the time spent on the Internet. In conclusion, I would like to
emphasize that children must distinctly apprehend that the main purpose of a computer is
to educate, not to entertain.

Online dating

There is no doubt that humans spend their lives looking for their soul mate in order
to reach inner harmony and unity. Here the Internet comes to help, giving people more
opportunities to widen the circle of their acquaintances and friends. In my judgment,
people do find their other halves in the Internet.

It is no secret that, many people enjoy starting romantic relationships over the
Internet. There are several reasons for it. Firstly, it is easier for shy or reserved people to
open up and confide in a person they have never met in real life. It is true that thanks to
chat rooms online daters can meet up people with mutual interests and values. Secondly,
online chats give more opportunities to know the interlocutor better. People tend to talk for
hours every day and do build close relationships. Thirdly, online worshippers boost their
confidence. It is very important for everyone to feel desired by others.

On the contrary, there are people who think that online friendship is very dangerous.
According to their opinion, it is always risky to date with a stranger in real life. There are
lots of cases when an online interlocutor turns out a marriage swindler or a maniac. In my
judgment, people should be careful and try to inquire about their daters beforehand.

All in all, I strongly believe that Internet romances lead to a real life tryst. My
personal view is that people can find their other halves in the Internet on conditions that
their outlooks on life, values and purposes of acquaintance coincide. However, remember
that "All marriages are made in Heaven".

Give the synonyms to the following words and phrases:
to have an impact on somebody;
approach to life;
unsociable; bashful,
would-be admirer;
rendezvous;
mischievous;

Sk wdE
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7. trust somebody;

8. to go out (on dates);

9. be well-informed about something; to do harm

Supply the missing words using the text:

1. Nowadays people are getting more and more concerned about the ...of the
Internet on social. ...

2. Personally, I cannot ... my life without the Internet.

3. Today one can make friends from ... countries, learn about their cultures and
improve the I... skills without going... .

4. However, I ... that people should not be ... to the Internet but know where to
stop.

5. Besides, some children do not do their homework.... classes and ... ... their
schoolmates.

6. In conclusion, I would like to emphasize that children must distinctly ... that the
main ... of a computer is to..., not to entertain.

7. There is no doubt that humans spend their lives looking for their ... ... in order
to reach ... harmony and unity.

8. There are lots of cases when an online ... turns out a marriage ... or a maniac.

9. My personal view is that people can find their other halves in the Internet on ...
that their ... on life, values and purposes of ... coincide.

List all the problems touched upon in the text:

What do you think? Give a reason for your opinion:

a) Many people consider that the Internet has negative effects on social interaction.

b) Nowadays some people are concerned that their children spend too much time
on the Internet.

c) Nowadays many people find their special ones in the Internet.

Write a paragraph on the topic. Use the text and extra materials

Tema 3 3aganne 1151 CAMOCTOSITEIbLHOM PadoOTHI.

3ananme. Read the text once to get the general idea, try not to spend more than 10
minutes. Complete the sentence as to the text:

the story describes

(A) different types of mass media and their influence on audience.

(B) general information about mass media.

(C) the history of mass media.

Text. Mass Media effects

Mass media is an effective way of communicating with people living in different
geographical regions of the world and engaged in different occupations. Mass media
effects on society are phenomenal.

Media is known to be the most powerful means of communication. the print media,
electronic media and the Internet are all the subsets of mass media. the newspapers,
newsletters, magazines and brochure are included in the print media, while the electronic
media comprises of the television, radio and other modes of communication. the Internet is
without doubt the fastest known way of communicating with millions of people across the

globe. However, the effects of mass media on society can be positive as well as negative.
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Let us discuss them in detail in the next few paragraphs.

Mass Media effects on the Society

the best thing about the mass media is that it immediately provides us with the latest
information about the things happening around us. Mass media reports news from all the
fields such as politics, sports, international relations, wars, natural calamities, meetings,
entertainment, etc. Because of the keen efforts and dedication of the people working in the
media and the entertainment sector, our knowledge remains up to date and fresh. With the
gained knowledge, we become more smart and outgoing. We understand what is good and
bad for us through the media programs. For example, the anti-tobacco and narcotic pro-
grams launched by the media have benefited many people to date. the information
conveyed about various diseases and their possible treatments has saved the lives of many
of us. the contribution of mass media in the fields of arts, education, technology and health
care is laudable. We also get the correct information about the various crimes and illegal
activities happening in our surroundings quite easily. Media is a boon for youngsters in
many ways. they get useful information related to their career and higher education mostly
through the mass media. the mass media influence or the effects of mass media on the
minds of the youth is significant.

Media plays a very important role in shaping the personality of people. It has been
observed that citizens become more sensible and capable to shoulder their responsibility
towards the nation and the society because of the media. We get our role models by
hearing about the appreciation of their great deeds from the media itself. Over the years,
mass media has played an important role in making people understand the meaning of
democracy. We also come to know about the strengths and weaknesses of the economy of
our country, the population figures, the various problems faced by the nation,
achievements of the nation in different sectors, through the prompt and precise reporting
of different forms of media. Media plays an important role in building the sense of unity
and pride among the people of the nation. In those countries where there are many castes,
religions and languages spoken, media has even more tough responsibility of conveying
the true news to the citizens. Media makes the citizens aware of their fundamental rights
and their duties towards their families, state and the nation. Utility of the mass media in
the areas of advertising and marketing is simply great. the effects of mass media are truly
everlasting.

though the positive mass media effects are many, there are some cons associated
with the mass media. the news which is published without having bothered to check
whether it is a fact or not, can create unnecessary confusion and extreme feelings among
the common mass- es. there have been many instances of huge fights and controversies
emerging, because of improper reporting. It becomes the duty of media to provide only
relevant and precise information to the masses.

Hopefully, you will be satisfied with the above mentioned information on the mass
media effects. Over the years, the media has become an inseparable component of our
daily lives and hence, it is its prime responsibility to keep the confidence of people alive
by reporting only true details of any particular event.

How does mass media influence society? Mass media is one of the far reaching
forms of communication and is fast changing the way we see, do and understand things.
How does mass media influence society? Before answering this question, perhaps it 1|g



pertinent that we address the question: what is mass media?

What is Mass Media?

Statistics show that there are few things which impact the human mind more than
mass media. the advice of teachers, parents and relatives may fall on deaf ears, but the
mass media influence holds us all spellbound! At this point, it becomes necessary to define
mass media. Mass media may be defined as any form of communication which is meted
out to the people at large, through the various forms of communication. What modes of
communication are we talking about? Well there can be no static definition for the
channels of mass communication as they are increasing all the time. But any form of
communication which is seen and understood by a large mass of people can be taken to
mean mass communication or mass media channels.

Why is mass media so attractive to people? Mass media holds a kind of mystique in
the minds of the people. It is because the communication is designed in such a way that it
appeals to a larger demo- graphic segment. the test of a good mass communication
marketing drive is to see if it gets the people talking. If it does, then not only does it mean
that the advertising drive has been successful, but the organiza- tion in charge of the mass
communication is also getting publicity by the word-of- mouth channel!

Mass Media Influence

It is hard to argue with the fact that mass media has a compelling effect on the
human mind, especially on minds which are more impressionable. For example, the mass
media influence on children is understandably higher than it is in adults. So how exactly
does mass media influence us?

Mass Media Influence on Youth

there is a burgeoning need amongst the youth to be accepted as a part of a group, to
be popular, to have friends and relationships with people of the opposite sex etc. Mass
media experts understand this need of the people and hence they come out with
advertisements on tV, or in the newspapers, or on websites on how people can be more
popular using a certain product. Most advertisements you see which are aimed at the youth
generally talk about the ‘cool quotient’ of the product and how it is going to be the next
‘in-thing’. And if you want to stay ahead of the game, it is absolutely vital that you
procure it. the visual effect, seeing the things happen in front of you and the slice- of- life
effect makes them look a lot believable than they should be. So how should mass media be
used with youth? Mass media, effective as it is, can be used on the youth to drive home
pressing concerns in the country. Child obesity, the dangers of alcohol and preteen sexual
relations, importance of exercise and fitness etc. If these things can be done, the mass
media will be able to influence the youth for the better and send better messages for the
development of the youth than what it is sending today.

Mass Media Influence on Adults

Like children and youth, mass media influences adults too, al- though perhaps not
on the same scale. Most adults with a platonic view of things will resist the temptation of
being buoyed up by what the mass media has to offer. While men usually find it difficult
to hold them- selves back in the face of the allure of sexuality. Other subjects which also
appeal to men are financial security and a luxurious hassle-free lifestyle. Women on the
other hand are more tempted towards products which guarantee immunity from aging

altogether and not just what the previous generation called ‘aging gracefully’. Mass media
19



can yet be used constructively to teach the adults about the importance of insurance,
financial education and how to maintain a healthy lifestyle. As you can see, the mass
media influence on society is at large, but if used constructively, it can be more of a boon
than the bane which people consign it to be these days. After all, there are two sides to a
coin and it is up to us to pick the correct one and take it forward!

Pros and Cons of Mass Media

Mass media enjoys a very prominent role in our lives. there are various effects of
mass media on the society at large. Media tends to influence and it’s obvious, there are
positive as well as negative influences of mass media. However, it also depends upon the
way audiences perceive things. the power of the mass media is by far recognized by
everybody in terms of advertising, marketing and as a medium to broad- cast information
to people at large. Since mass media is used to communicate and interact with people from
various walks of life, it can often result in a conflict of options. Print media (magazines,
newspapers, brochures, press releases, newsletters etc.), electronic media (tele- vision,
radio etc.) and the Internet are all part of mass media. today, mass media can give a person
phenomenal exposure and this can result in various effects of the mass media on the
society. However, have you paused to think about the pros and cons of mass media? Well,
one cannot blame a particular medium because of outside influences. Here, we shall take a
look at such advantages and disadvantages of mass media.

Pros of Mass Media:

 the wide reach offered by mass media is phenomenal. It can target a global
audience.

* In terms of newspapers and magazines, it can reach a specified target group.
Besides, it is easily accessible. For example, the news- paper lands on the doorstep and we
have the latest news in our drawing rooms due to the television set.

 Certain types of media have a loyal fan following. this would mean that an
advertiser, publication or news channel would have a ready audience.

« We have the latest news and information at the click of the mouse! the Internet is
such a medium that it can give many options for the kind of information required.

« television, movies, Internet and the radio are some of the best forms of
entertainment.

« Mass media can be used for educational purposes in an effective manner.

Cons of Mass Media:

« At times, the information reported may not be authentic from every angle. Hence,
there may be a misinterpretation of a situation.

» News can be manipulated to influence the minds of the audiences. For example
— a particular political party may manipulate reports in their favor, which would indicate
the political control in the media.

» Media bias can occur due to various issues. A journalist or an editor may give
personal preference to an issue.

« A particular event or a celebrity may receive undue importance and set wrong
ideals before the youth. It may present an ostentatious lifestyle, which may inculcate
wrong ideals amongst youngsters.

« Unnecessary sensationalism of an issue may project wrong information to the

public.
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» Misleading messages may again divert young minds towards a wrong path.

» Wrong interpretation of news may even blow things out of proportion. this would
create further unrest in any place or even violence in case of extreme situations.

« At times, a particular event or news item may receive too much attention simply
because of the lack of important news or snippets. this would again present a wrong idea
before the public.

 Certain types of mass media such as newspapers or leaflets have a very short
shelf life. In terms of advertising, it would not serve to be useful for every kind of product
or message.

these were some of the pros and cons of mass media. Ultimately, it always depends
upon the individual and the way a particular message is perceived for a positive influence
of the mass media!

After reading

1. Read the article again and underline words and phrases that you do not know.
Write your own definitions. Use a dictionary if necessary.

2 Find in the first paragraph and analyze the sentence with the structure “...is known
to be...”. Write your own sentences with this structure.

Reading for detalil

3. Read the text and mark the sentences t (true) or F (false).

1. Mass media is the most powerful way of communication of people living only in
one country.

2. Mass media provides us with fresh news from all the fields.

3. the contribution of mass media in the anti-tobacco and anti-narcotic programs is
great.

4. the effects of mass media on the minds of the youth can be only positive.

5. the parents and relatives influence on the young people is always more effective
than the mass media effects.

6. Most advertisements which are aimed at the youth generally talk about the
dangers of alcohol and preteen sexual relations, importance of exercise and fitness etc.

7. Mass media is used to communicate and interact with people from various walks
of life.

8. A particular political party can’t manipulate mass media in its favor.

9. A journalist or an editor can’t give personal preference to an issue.

10. Wrong interpretation of news may create violence in the case of extreme
situations.

4. Look through the text and find information about a very important role of mass
media in shaping the personality of people.

5. Order the sentences according to the text.

— Mass media has a compelling effect on the children minds.

— Mass media immediately provides us with the latest information about the things
happening around us.

— there are positive as well as negative influences of mass media on the society.

— News can be manipulated to influence the minds of the audiences.

— the Internet is such a medium that it can give many options for the kind of

information required.
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— Mass media has played an important role in making people understand the
meaning of democracy.
Answer the questions.
What is this text about?
What definitions are given at the beginning of the text?
What functions of mass media does the author dwell on?
What influences of mass media does the author report?
How does the author explain mass media influence on youth?
What are the advantages of mass media?
What are the disadvantages of mass media?
What conclusion does the author make?

Summarizing information

7. Make a plan of the text.

8 Abridge the text by way of shortening each paragraph (leaving out unnecessary
sentences and even words).

10.Summarize the text to the others in your group.

9.Speaking

Discuss Pros and Cons of Mass Media. Speak about Mass Media Influence on
Youth.

10.Writing

Write a summary of the text. Use the following plan.

1. the text is headlined...the author of the article is...the article is devoted to... the
text begins with...then (after that, further on, next...) the author...

— dwells on..— explains...— mentions...— points out...— reports about... —
describes... — touches upon... — comments on...According to the text... In conclusion...
find the text — interesting— informative— useful— too hard to understand...

NGk wWNEO

Tema 4 3aganue 1Jisi caMoCTOATEILHOM padoTwl. Personalizing
« What do you think about advertising and its connection with the popular culture?
» What associations do you have when you hear the word “advertising”? Before
reading
Exercise 1. Find the pronunciation of the following words. Word Pronunciation
persuade (V)
purchase (V)
advertisement (n)
populace (n)
proprietor (n)
predecessor (n)
prevalent (adj)
frontier (n)
9. content (n)
Exercise 2. translate the following words and word-combinations into Russian.
Phrase translation
1. to persuade the customers (par. 1) 2 to generate consumption (par 2)
3. to deliver the messages (par. 2)

Nk wWNE
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on behalf of (par. 2)
household (par. 10)
to follow suit (par. 11)
to exercise control (par. 13)
to usher in (the era) (par. 14)
unobtrusive ads (par. 16)
10 sophisticated advertising (par. 21) translation
Exercise 3. Find these words in the text and decide whether they are nouns, verbs,
adjectives or adverbs. then find out what they mean using a dictionary.
Word Part of speech
rise (par. 1)
sales (par. 5)
need (par. 7)
lower (par. 9)
tame (par. 10)
broadcasts (par. 11)
dates (par. 14)
causes (par. 18)
air (par. 22) Meaning
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Exercise 4. Find the English equivalents to the following Russian words and
phrases. Phrase
yBEIIMYCHHOE TTOTpedieHue (par. 2)
conuajabHas pekiama (par. 3)
npocToii Hapoy (par. 6)
IrapJjaTaHckas pexiaama (par. 7)
Ha pyOesxe Beka (par. 10)
NpUBJICKATEIbHBIN B IJ1a3ax norpeoutens (par. 14)
noOouHbIH mpoaykT (par. 15)
napTU3aHCKUi MapkeTHHT (par. 18)

ONOOThwWDE

English equivalent

Exercise 5. Find the meaning of the following abbreviations:
1.BBC 2. BC 3. GDP

4. HIV 5. FCC 6. AIDS

Exercise 6. Find some information in the Internet about the famous people, places
and organizations mentioned in the text:

1. Pompeii 4. British Broadcasting Company 2. Volney Palmer 5. William Bernbach

3. N.W. Ayer & Son

Reading for gist
Exercise 7. Read the text once to get the general idea, try not to spend more than 10
minutes. Complete the sentence as to the text:

the passage describes
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(A) the history of advertising from Egyptian time to most recent advertising
innovations including the Internet.

(B) mainly the use of advertising techniques for non-commercial purposes, such as
public service announcements.

(C) different types of advertising and media approaches to it.

Text. Advertising

(1) Advertising is a form of communication intended to persuade its viewers,
readers or listeners to take some action. It usually includes the name of a product or
service and how that product or service could benefit the consumer, to persuade potential
customers to purchase or to consume that particular brand. Modern advertising developed
with the rise of mass production in the late 19th and early 20th centuries.

(2) Commercial advertisers often seek to generate increased consumption of their
products or services through branding, which in- volves the repetition of an image or
product name in an effort to associate related qualities with the brand in the minds of
consumers. Different types of media can be used to deliver these messages, including
traditional media such as newspapers, magazines, television, radio, out- door or direct
mail. Advertising may be placed by an advertising agency on behalf of a company or other
organization.

(3) Organizations that spend money on advertising promoting items other than a
consumer product or service include political parties, interest groups, religious
organizations and governmental agencies. Non- profit organizations may rely on free
modes of persuasion, such as a public service announcement.

(4) Money spent on advertising has declined in recent years. In 2007, spending on
advertising was estimated at more than $150 billion in the United States and $385 billion
worldwide, and the latter to exceed $450 billion by 2010.

History

(5) Egyptians used papyrus to make sales messages and wall post- ers. Commercial
messages and political campaign displays have been found in the ruins of Pompeii and
ancient Arabia. Lost and found advertising on papyrus was common in Ancient Greece
and Ancient Rome. Wall or rock painting for commercial advertising is another
manifestation of an ancient advertising form, which is present to this day in many parts of
Asia, Africa, and South America. the tradition of wall painting can be traced back to
Indian rock art paintings that date back to 4000 BC. History tells us that out-of-home
advertising and billboards are the oldest forms of advertising.

(6) As the towns and cities of the Middle Ages began to grow, and the general
populace was unable to read, signs that today would say cobbler, miller, tailor or
blacksmith would use an image associated with their trade such as a boot, a suit, a hat, a
clock, a diamond, a horse shoe, a candle or even a bag of flour. Fruits and vegetables were
sold in the city square from the backs of carts and wagons and their proprietors used street
callers (town criers) to announce their whereabouts for the convenience of the customers.

(7) As education became an apparent need and reading, as well as printing,
developed advertising expanded to include handbills. In the 17th century advertisements
started to appear in weekly newspapers in England. these early print advertisements were
used mainly to promote books and newspapers, which became increasingly affordab;ia1



with advances in the printing press; and medicines, which were increasingly sought after
as disease ravaged Europe. However, false adver- tising and so-called “quack”
advertisements became a problem, which ushered in the regulation of advertising content.

(8) As the economy expanded during the 19th century, advertising grew alongside.
In the United States, the success of this advertising for- mat eventually led to the growth of
mail-order advertising.

(9) In June 1836, French newspaper La Presse was the first to in- clude paid
advertising in its pages, allowing it to lower its price, ex- tend its readership and increase
its profitability and the formula was soon copied by all titles. Around 1840, VVolney Palmer
established a predecessor to advertising agencies in Boston. Around the same time, in
France, Charles-Louis Havas extended the services of his news agency, Havas to include
advertisement brokerage, making it the first French group to organize. At first, agencies
were brokers for advertisement space in newspapers. N. W. Ayer & Son was the first full-
service agency to assume responsibility for advertising content. N.

W. Ayer opened in 1869, and was located in Philadelphia.

(10) At the turn of the century, there were few career choices for women in
business; however, advertising was one of the few. Since women were responsible for
most of the purchasing done in their household, advertisers and agencies recognized the
value of women’s insight during the creative process. In fact, the first American
advertising to use a sexual sell was created by a woman — for a soap product. Although
tame by today’s standards, the advertisement featured a couple with the message “the skin
you love to touch”.

(11) Inthe early 1920s, the first radio stations were established by radio equipment
manufacturers and retailers who offered programs in or- der to sell more radios to
consumers. As time passed, many non-profit organizations followed suit in setting up their
own radio stations, and included: schools, clubs and civic groups. When the practice of
sponsoring programs was popularized, each individual radio program was usually
sponsored by a single business in exchange for a brief mention of the business’ name at
the beginning and end of the sponsored shows. However, radio station owners soon
realized they could earn more money by selling sponsorship rights in small time
allocations to multiple businesses throughout their radio station’s broadcasts, rather than
selling the sponsorship rights to single businesses per show.

(12) this practice was carried over to television in the late 1940s and early 1950s. A
fierce battle was fought between those seeking to commercialize the radio and people who
argued that the radio spectrum should be considered a part of the commons — to be used
only non-commercially and for the public good. the United Kingdom pursued a public
funding model for the BBC, originally a private com- pany, the British Broadcasting
Company, but incorporated as a public body by Royal Charter in 1927. In Canada,
advocates like Graham

Spry were likewise able to persuade the federal government to adopt a public
funding model, creating the Canadian Broadcasting Corporation. However, in the United
States, the capitalist model prevailed with the passage of the Communications Act of 1934
which created the Federal Communications Commission?. to placate the socialists, the
U.S. Congress did require commercial broadcasters to operate in the “public interest,

convenience, and necessity”. Public broadcasting now exists in the United States due to
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the 1967 Public Broadcasting Act which led to the Public Broadcasting Service and
National Public Radio.

(13) In the early 1950s, the DuMont television Network began the modern trend of
selling advertisement time to multiple sponsors. Previously, DuMont had trouble finding
sponsors for many of their pro- grams and compensated by selling smaller blocks of
advertising time to several businesses. this eventually became the standard for the
commercial television industry in the United States. However, it was still a common
practice to have single sponsor shows, such as the United States Steel Hour. In some
instances the sponsors exercised great control over the content of the show — up to and
including having one’s advertising agency actually writing the show. the single sponsor
model is much less prevalent now, a notable exception being the Hallmark Hall of Fame.

(14) the 1960s saw advertising transform into a modern approach in which
creativity was allowed to shine, producing unexpected messages that made advertisements
more tempting to consumers’ eyes. the Volkswagen ad campaign — featuring such
headlines as “think Small” and “Lemon” (which were used to describe the appearance of
the car) — ushered in the era of modern advertising by promoting a “position” or “unique
selling proposition” designed to associate each brand with a specific idea in the reader or
viewer’s mind. this period of American advertising is called the Creative Revolution and
its arche- type was William Bernbach who helped create the revolutionary Volkswagen
ads among others. Some of the most creative and long-standing American advertising
dates to this period.

(15) the late 1980s and early 1990s saw the introduction of cable television and
particularly MtV. Pioneering the concept of the music video,

MtV ushered in a new type of advertising: the consumer tunes in for the advertising
message, rather than it being a by-product or afterthought. As cable and satellite television
became increasingly prevalent, special- ty channels emerged, including channels entirely
devoted to advertising, such as QVC, Home Shopping Network, and ShoptV Canada.

(16) Marketing through the Internet opened new frontiers for advertisers and
contributed to the “dot-com” boom of the 1990s. Entire corporations operated solely on
advertising revenue, offering everything from coupons to free Internet access. At the turn
of the 21st century, a number of websites including the search engine Google, started a
change in on- line advertising by emphasizing contextually relevant, unobtrusive ads
intended to help, rather than inundate, users. this has led to a plethora of similar efforts and
an increasing trend of interactive advertising.

(17) the share of advertising spending relative to GDP has changed little across
large changes in media. For example, in the U.S. in 1925, the main advertising media were
newspapers, magazines, signs on streetcars, and outdoor posters. Advertising spending as
a share of GDP was about 2.9 percent. By 1998, television and radio had be- come major
advertising media. Nonetheless, advertising spending as a share of GDP was slightly lower
— about 2.4 percent.

(18) A recent advertising innovation is “guerrilla marketing”, which involve
unusual approaches such as staged encounters in public places, giveaways of products
such as cars that are covered with brand messages, and interactive advertising where the
viewer can respond to become part of the advertising message. Guerrilla advertising is

becoming increasing more popular with a lot of companies. this type of advertis- ing is
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unpredictable and innovative, which causes consumers to buy the product or idea. this
reflects an increasing trend of interactive and “embedded” ads, such as via product
placement, having consumers vote through text messages, and various innovations
utilizing social network services such as MySpace.

Public Service Advertising

(19) the same advertising techniques used to promote commercial goods and
services can be used to inform, educate and motivate

the public about non-commercial issues, such as HIV/AIDS, political ideology,
energy conservation and deforestation.

(20) Advertising, in its non-commercial guise, is a powerful educational tool
capable of reaching and motivating large audiences. “Advertising justifies its existence
when used in the public interest — it is much too powerful a tool to use solely for
commercial purposes”. — Attributed to Howard Gossage by David Ogilvy.

(21) Public service advertising, non-commercial advertising, public interest
advertising, cause marketing, and social marketing are different terms for (or aspects of)
the use of sophisticated advertising and marketing communications techniques (generally
associated with commercial enterprise) on behalf of non-commercial, public interest issues
and initiatives.

(22) In the United States, the granting of television and radio li- censes by the FCC
Is contingent upon the station broadcasting a certain amount of public service advertising.
to meet these requirements, many broadcast stations in America air the bulk of their
required public service announcements during the late night or early morning when the
smallest percentage of viewers are watching, leaving more day and prime time commercial
slots available for high-paying advertisers.

(23) Public service advertising reached its height during World Wars | and 11 under
the direction of several governments.

After reading
Exercise 8. Read the article again and underline words and phrases that you do not
know. Write your own definitions. Use a dictionary if necessary.

Exercise 9. What do the following figures and dates mean? 1. $150 billion 2. 4000
BC

3. June 1836

4. 1869 5. 1960 6. 2.4

Exercise 10. Order the sentences according to the text.

1. Wall or rock painting is for commercial advertising is the most ancient
advertising form.

2. Advertising is a means of conveying information to consumers about a product
or service that exists in many different media.

3. Volney Palmer established the first advertising agency in Boston.

4. Advertising serves to persuade and inform a consumers in order to influence
them and their purchasing power.

5. Handbills appeared in the 17th century when the general public was able to read.
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6. Guerilla marketing reflects an increasing trend of interactive and embedded ads.

7. Du Mont television Network started selling small blocks of advertising time to
multiple sponsors.

8. There are cable tv channels devoted exclusively to advertising. 9. Radio became
the advertising medium, selling program sponsorship.

10. William Bernbach created a revolutionary Volkswagen ad.

Exercise 11. Answer the questions.

1. What is the main purpose of commercial advertising?

2. What other items besides consumer products or service could be promoted
through advertising?

3. What are the oldest forms of advertising?

4. What did early print advertisements promote?

5. What appeared as the result of “quack” advertising?

6. Who was the first to establish a kind of advertising agency?

7. Why could women make a career in advertising even at the turn of the 20th
century?

8. 1s BBC a private company or a public body?

9. What approach to advertising was characteristic in 1960s?

10. What is Unique Selling Proposition?

11. What does “guerilla marketing” involve?

12. Why do many broadcast stations in the US air the required public
announcements during the late night or early morning?

Summarizing information

Exercise 12. Look through the text again. Identify the main points of each paragraph
of the text.

Exercise 13. Make a plan of the text. Shorten the text by way of shortening each
paragraph (leaving out unnecessary sentences and even words) and be ready to summarize
the text to the others in your group.

Follow the plan:

1. the central idea of the reading passage is about... (it is devoted to... deals with...
touches upon... the purpose of the text is to give the reader some information on).

2. Give a summary of the reading passage (no more than 15-20 sentences). State
the main problem discussed in the reading passage and mark off the passages that seem
important to you.

3. Look for minor peculiarities of the reading passage.

4. Point out the facts that turned out to be new for you.

5. Look through the reading passage for figures, which are important for general
understanding.

6. State what places of the reading passage contradict your former views.

7. State the questions that remained unanswered and if it is possible, add some
ideas.

8. Speak on the conclusion the author comes to.

9. Express your own point of view on the problem(s) discussed.
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Exercise 14. Writing

Exercise 15. Get back to paragraph 17 from the text. Write a short paragraph
explaining the tendency (150 words).

(17) the share of advertising spending relative to GDP has changed little across large
changes in media. For example, in the U.S. in 1925, the main advertising media were
newspapers, magazines, signs on street- cars, and outdoor posters. Advertising spending as
a share of GDP was about 2.9 percent. By 1998, television and radio had become major
advertising media. Nonetheless, advertising spending as a share of GDP was slightly lower
— about 2.4 percent.

Exercise 16. Give your own Russian equivalents of the following advertisements:

1. The skin you love to touch

Remember: this is the ad for a soap product using a sex sell (par. 10).

2. Think small

Remember: this is the Volkswagen ad campaign of 1960s, using a unique selling
proposal (par. 14).

Be ready to explain your choice.

7. O1leHOYHBbIE CPe/ICTBA /s NPOBeJAeHUs TEKYIero KOHTPOJIS yCIeBaeMOCTH
U POMEKYTOYHOM aTTeCTALMH 00y4ar0IMXCH

OueHka KadecTBa YYE€OHBIX JOCTIDKCHUM OOyYalomMXcsi MO  JUCIMIUIMHE
OCYUIECTBJISIETCS. B BHJE TEKYIIEro KOHTPOJSI YCIEBAEMOCTH M IMPOMEXKYTOUHOU
aTTeCcTallH.

7.1. Tekymuii KOHTPOJIb yCIIEBA€MOCTH

Tekymuii KOHTPOJIb YCIEBAEMOCTHM YUMTBIBAET CIEAYIOIIME BUIBI TEKyLIEH
aTTECTallMU: BBIIOJHEHUE OOyYaroUUMCsi BCEX BHUJOB KOHTPOJIBHBIX MEPONPUATHIA,
IPEeIyCMOTPEHHBIX padouell MporpaMMoil TUCHUIUIMHBI, W CaMOCTOSITENIbHYIO paboTy
oOyuatomerocsi. Bce Gopmbl TeKyliero KOHTpOJIsl U aKTUBHOCTh y4YacTHsSl CTYJEHTOB B
OPAaKTHUECKUX W (WiIM) J1aDOpaTOpPHBIX 3aHATUAX, KPUTEPUHM MX  OLCHUBAHUS
NpeaCTaBlIeHbl B paboueil mporpaMme AUCLUIUIMHBI, TEXHOJIOTMYECKON KapTe U (oHJe
orieHouHbIX MaTepuanoB (ITpunoxenus 1-2).

7.1.1. TemaTnka u TpeOOBAHUS K CTPYKTYPE U COAEPKAHUIO TOKJIAI0B

TemaTuka 10K12/10B:

1)  SI3BIk MaccMmeaua KaKk HHCTPYMEHT TOJTUTHYCCKON BIIACTH.

2)  SI3bIk MaccMenna M TEOpPUSl TEPMEHEBTHKH.

3) S3pik MaccMmenua B KYJbTYPHOW KOMMYHUKAaluu. KOHIENTHI s3bIKa |
KYJbTYPhI B KOHTEKCTE TEKCTOB ME/IUA.

4)  SI3pik CMU kak BUI IUCKYPCUBHOMW JCSTEIBHOCTH.

5) JlunrBuctuueckas odkcmeptu3a TekctoB CMMU ¢ mosuiuu: cojepkaHus,
CTPYKTYPBI U SI3bIKa.

6). Ponp 00mI€CTBEHHO-IOTUTHYECKON TEPMHHOJOTUMA B 00JIACTU COBPEMEHHBIX
CMM.

8) [IlperneneHTHbIc PeHOMEHBI B TEKCTaX MOJIMTUYECKOTO JUCKYpCa.
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9) MHcmonb3oBaHWE JK30TH3MOB M BapBapU3MOB B COBPEMEHHOW KypHAJIbHON
yOJIUITUCTHUKE.

10) Wcmosib30BaHWE BBICOKOH WM CHIDKCHHOM JICKCUKH B IyOJMIIMCTUYCCKUX
TEKCTaX MPEeABBIOOPHOTO COACPIKAHUS.

11) JlocToMHCTBa M HEIAOCTATKH HCIOJIb30BAHUS BHEIUTEPATYPHOHW JICKCHKH B
rasere.

12) Tpanchopmanmss  (Hpa3eosOTH3MOB B COBPEMEHHOM  JKYPHAJIMCTCKOM
MIPaKTHKE.

13)  Asumo3us (CKpbITas [IUTaTa) Ha Ta3eTHOU IOJI0Ce.

15) CuHTakcH4YecKHe CIOCOOBl  NPUBJICUCHUS  BHUMAHUS  ayJUTOPHH B
MyOIUIIMCTUYECKOM TEKCTE.

16) IIpenenentHbie TekcThl B CMIU.

17) HHTepTeKCTyaIbHOCTh KaK CTHIIC0Opasyromias yepra coBpeMeHHbIx CMU.

18) OOpa3 TenaeBemylIEro M €ro UMUK KaKk MHCTPYMEHT KOMMYHHUKATHBHOTO
BO3JICUCTBHUS.

19) Ilepuoauueckue neyaTHbie n3aaHus BeaukoOpUTaHHH.

20) Ilepuomnueckue neuaTHbie u3nanus CIIA.

21) CrpykTypa HOBOCTHOTO COOOIIICHHSI.

22) CrpykTypa 1 0COOCHHOCTH MalibIX skaHpoB CMU.

23) HHTepHeT-KypHAIMCTUKA. Paino- U TelIeKypHATUCTHKA.

TpeOoBaHusA K CTPYKTYpE M COJCPKAHUIO JOKIA/AA:

1)  TeKCTOBOE W3JIOKCHHWE Marepuana C HEOOXOJAMMBIMH CCBUIKAMH Ha
HMCTOYHUKH, UCIIOJIb30BAHHBIE aBTOPOM;

2)  CIIMCOK MCIOJIB30BAHHOM JIUTEPATYPHI;

3)  JIEMOHCTpAIMOHHBIC MaTEPHAIBI B (hOPME IPE3CHTAIIHH;

4) POIOHKUTEILHOCTS — 10 — 15 MuHYyT.

Kpurtepuu ouneHku q1oxkaaga

Kpurepun ITokaszaTenu
Ymenune -yMeHue GopMyIHpOBaTh MPOOIEMy UCCIIEI0BAHUS;
aHaJM3NpOBATH -BBIIBUIaTh KOPPEKTHBIE THIIOTE3;
Matepual -YMEHHE HaMeUaTh IIyTH UCCIICI0BAHNUS;
-yMeHHue 0TOMpaTh MaTepua;
-YMEHHE CpPaBHUBATh MaTepHall
-yMeHue Bepu(UIUpOBaTh BHIBOJIBI;
-yMeHH€e 000011aTh, JIeJIaTh BHIBOIBI,
-YMEHHE CONOCTABJIATH PA3JIMYHBIE TOUKH 3PEHUS;
-yMEHHE BBICTPaUBaTh yOeIUTEIbHbIE JIOTUYHBIE
JIOKa3aTeJIbCTBA
HaBpiku myO6mmaHOTO -4eTKHH IUIaH TOKJIaaa;
BBICTYIUIEHHUS Ha -HAYYHBIM CTUJIb U3JI0KEHUS;
MIPAaKTHYECKOM 3aHATHUH, -JI0CTaTOYHOCTh OOOCHOBAHUS;
CO371aBaTh U UCIOJIb30BAaTh | “YMEHHE 3aUHTEPECOBATH Ay IUTOPHUIO;
IIPE3CHTAlNN -110100p U aTpUOYTHPOBAHKE BUIEOMATEPUATIOB;
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-IIOCTPOCHUE BUICOPSIa COOTBETCTBEHHO XOAY PACCYKICHUM;
-PE3FOMUPOBAHUC TPOMCIKYTOUHBIX U OKOHYATCIIbHBIX
peleHuit

HIkana oueHuBaHus A0KJaaaa (B 0amiax):

— 5 OaoB BBICTABIKIETCA  OOYYaroOlIEMYyCsl, €CJIM  BBINOJHEHBI  BCE
TpeOOBaHUS K HAMHCAHHWIO JOKIaJga: TeMa PACKPhITa TOJHOCTHIO, CPOPMYIHPOBAHBI
BBIBOJIBI, BBIJIEpKaH 00BEM, COOMIOJCHBI TPeOOBaHMS K BHEITHEMY O()OPMIICHHIO, TaHbI
MPaBUJILHBIE OTBETHI HAa TOTIOJHUTEILHBIC BOIIPOCHI;

— 4 Oamna BBICTaBISIETCS OOYyYalOIIEMYCsl, €CJIM OCHOBHBbIE TpEOOBAaHMS K
JIOKJIaay BBITIOJHEHBI, HO MPU 3TOM HEI0YeThl. B 9yacTHOCTH, UMEIOTCS HETOYHOCTH B
U3JI0O)KEHUH MaTepuala, OTCYTCTBYET JIOTHYECKasl MOCIEA0BATEIbHOCTh B CYXKICHUSIX, HE
BbIJIEpKaH O0BEM JOKJIa/Ja, UMEIOTCS YIylleHuss B O(QOpPMIICHHM, HAa JOMOJHUTEIbHBIC
BOIIPOCHI JIaHbI HEMOJHBIE OTBETHI;

— 3-2 Oamia BBICTABISECTCS OOydYaronmieMycsi, €ClIM HUMEIOTCS CYIeCTBCHHbBIC
OTCTYIUICHUSI OT TpeOOBaHUI K 0(OPMIICHUIO JIOKIIaJa: TeEMa OCBEIlEHA JIUIIb YaCTUYHO,
JOMYIIEeHBI (DAKTUYECKUE OMMUOKU B COACPKAaHUM WA MPU OTBETE HA JOMOJHUTEIbHbBIC
BOIIPOCHI (WJIX HE CMOT OTBETUTh HA JIOTIOJTHUTEIBHBIE BOIIPOCHI), OTCYTCTBYET BBIBO/I.

— 1-0 Gaym BbICTABISIETCS OOYy4YarOIIEMYCsl, €CTM OH HE CMOT PACKPBITh TEMY
JOKJIaza, OOHApY>KUBAETCS CYIIECTBEHHOEC HEMOHUMAaHHUE MPOOJIEeMbl, HE OTBETUJ Ha
JIOTIOJIHUTEJIbHBIE BOMPOCHI JIMOO JOKJIA] HE TIPEACTaBIICH.

7.1.2. TemaTnka u TpeOOBAHUS K CTPYKTYPE U COJEPKAHUIO ICCe
JlaHHbIi BUA pabOTHI HE MPEyCMOTPEH.

7.1.3. TpeGoBaHusi K BHINOJHEHUIO KOHTPOJbLHBIX PadoT
IIpumepHbIe BONPOCHI K KOHTPOJBLHBIM padoTam:

3amanue 1. [Ipoumtaiite anrnos3pruHbii TeKCT «The end of Roe will be a death
sentence for many Black women» u3 razersi «Los Angeles Times» u mepepaiite ero
coJiepKaHue KPaTKO MUChMEHHO.

3ananue 2. JlaliTe onpenesieHUss Ha aHTJIMUCKOM SI3bIKE MOHSTHSIM, BbIJICJICHHBIM B
TEKCTE.

3anmanue 3. [Tocmorpure 1o ccriike HOBocTh «Buffalo residents mourn those killed
in mass shooting», May 16, 2022. Beimonaute pedepupoBaHre TEKCTa Ha aHTIIHHUCKOM
SI3BIKE.

Kpurepuu oieHKM KOHTPOJIbHOM PadoThI

Kpurepun [Tokaszarenu
OdopmireHne KOHTPOIBHOI - cobmoieHre TpeboBaHU K O(OPMIICHHIO MMCEMEHHOM
pabote paboThI;

- IPaMOTHOCTB: OTCYTCTBHE opdorpaduyueckux u

CHHTaKCHUYCCKUX OIHI/I6OK, CTHJIIMCTUYCCKUX
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MOTPEIIHOCTEM.
CrencHb PACKPBITHUA - CTPYKTypa OTBETA;
MOCTABIICHHBIX BOMPOCOB U
3aJlaHu i’

= KPpaTKOCTh U YETKOCTb OTBETA,
- IpaBUJIBHOCTBb OTBECTA,
- BJIaICHUC MATCpHUAJIOM U YMCHUC BbIGpaTB U3 HCT'O TO, YTO

TpeOyeT OTBET Ha BOIPOC.

IIIkaJjia OHeHUBAHUSA KOHTPOJIbHOI padoThl (B 0aju1ax):

- 50 % wm MeHee BBIINOJHEHHON KOHTPOJIbHOM padoOThl OT o0mero odbema
npupaBHuBaercs K 0 6aiam;

- 3a 51-70 % BBINOJHEHHOH pPabOThl (CaMOCTOATENBHBIM, TI'PaMOTHO
o(OpMIICHHBIM OTBET Ha MOCTaBICHHBIC BOMPOCHI, JEMOHCTPHUPYIOIIUNA CPEIHUN/HUKE
CPEIHET0 YPOBEHb CUCTEMATU3ALIMN 3HAHUN B 00J1acTU TPO(HECCUOHATIBHOM JIEATENbHOCTH
C YYETOM HapaJurMbl Pa3IMYHBIX KOHIENIHUNA OTEUECTBEHHBIX M 3apyOEKHBIX YUEHBIX)
BBICTABJISIETCS OIlCHKa 1-3 Oaimia;

- 3a 71-85 9% BbINOJHEHHON paboOThl (CaMOCTOSITEIBHBIN, CTPYKTYPHO
BBIIEP)KAHHBIM, TpaMOTHO O(OPMIIEHHBI OTBET Ha IOCTABJIECHHBIE BOIPOCHI,
JEMOHCTPUPYIOIIUKA  CpEeJHUM  ypOBEHb CHUCTEMaTH3allMd 3HaHUM B  olOnactu
npo(eCCUOHATBHON JEATENIbBHOCTH C YYETOM MapaurMbl pa3IUYHbIX KOHLEHIUHI
OTEUECTBEHHBIX U 3apyOEKHBIX YUEHBIX) BbICTaBIsieTcs 4 Oanna;

- 3a 86-100 % BBIMOJHEHHOW paldOThl (CaAMOCTOSITEIBHBIN, JETAIbHBIM,
CTPYKTYPHO BBIJEP’KaHHbBIN, TPAMOTHO O(OPMJIEHHBIM OTBET HA MOCTABJICHHBIE BONPOCHI,
JEMOHCTPUPYIOIINIT  BBICOKHA  YpPOBEHb CHCTEMAaTH3alMd 3HAaHUW B  00JacTH
MpO(QECCUOHAIBHON  AESATENBHOCTH C YYETOM MapagurMbl Pa3IMYHBIX KOHLETIIHNA
OTEUECTBEHHBIX U 3apYOEKHBIX YUEHBIX) BHICTABIISIETCS OLIEHKA 5 0aJI0B.

7.2. IlpomexyTOUHasI ATTECTALUS

[TpomexyTouHass aTTecTalus MO JUCHUIUIMHE OOECHEeYMBAET OLICHKY CTEIEeHH
NOJIHOTBI M KadyecTBa OCBOCHUS KOMIIETEHLIMH B COOTBETCTBHHM C IUIAHUPYEMBIMU
pe3ysibTaTaMu 00yUYeHHs 10 AUCLUIUIMHE.

7.2.1. llkana oueHUBAHNUSI YPOBHS 3HAHUI

B WHcTuTyTe HMcnoabdyercs OauibHO-PEHTHUHIOBAsl CUCTEMA OLEHUBAHUS YPOBHS
3HaHuil oOyuwatomuxcs (manee — bBPC). Ilpu BPC oueHuBanue ypoBHS 3HAHMM
oOyuatomuxcst ocyuiectpisercs o 100-6auibHOM U 5-0a/IbHOM MIKanIax.

[lepeBoa 100-6anyibHOM CUCTEMBI OLIEHUBAHUS YPOBHS 3HAHHUI OOydarommxcs B 5-
OQJITbHYIO CUCTEMY OLIEHUBAHUS IPOBOJUTCS 1O CIAEAYIOIIUM COOTBETCTBUSM:

0 - 50 6aoB = «HEYOBIETBOPUTEIBHOY, «HE 3aUTCHO»

51 - 70 GanmnoB = «yJ0BJIETBOPUTEIBLHOY, «3aUTECHO

71 - 85 GanmIoB = «XOPOIIIOY, «3aYTCHO

86 -100 0aJUIOB = «OTIIMYHO», «3aYTECHOY.

K npomexyTouHOI aTTecTalu A0MyCKarTcs 00ydaromuecs, HabpapIlue He MEeHee
51 Ganna B X0l MPOBEIEHUS TEKYIIET0 KOHTPOJIA ycmeBaeMocTu. B ciydae Hamuuus
y4eOHOM 3a70IKEHHOCTH O0YYArOIIHNIICS 0TpadaThIBaeT MPOMYIIEHHBIE 3aHATHS B (hopMme,
MIPEVIOKEHHOW TIPEToiaBaTesieM W MPEICTABICHHONW B HACTOsIIEH pabouel mporpamme
JUCIUIUIMHBI B pa3Jiee caMocTosTeNbHas padoTa.
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[TpomexxyTouHas aTTecTanus ocymecTsisercs B popme (dhopmax) 3aueTa.

Pe3ynbTaThl 00y4YCHHUs OLIEHUBAIOTCS: «3a4TCHOY / «HE 3aUTCHO.

OneHouyHBIE  MaTepUaNbl JUIsl  MPOBEACHUS  MPOMEKYTOYHOW  aTTeCTaIluH
oOyuJarommuxcst mpuBeeHb! B [IpunoskeHnu 2 kK pabodeid mporpaMme JUCIUTUIAHBL.

7.2.2. IlpumepHbIe BONPOCHI ISl MOATOTOBKH K 3a4eTy:

1. Kak pa3BuBanoch uzyuenue sizbika CMU B XX Beke?

2. Kakoe copepkaHuWe BKJIAQIBIBACTCA B TIOHATHE «S3BIK CPEJCTB MacCOBOM
uH(GOpPMAaLIUN» CETOTHSA?

3. HazoBute Hambosiee pacmpOCTpaHEHHBIC IMOAXOJAa K OINPEACICHUIO MOHSTHS
«s136Ik CMI».

4. N3ydeHuwe Kakoro Kpyra BOIPOCOB UMEET PEIIAIOIIEE 3HAUCHUE JIJI1 KOHLETIIINU
s3pika CMHN?

UTto cocTaBisieT OCHOBY BHYTPEHHEH CTPYKTYpbI HOHITHS «sI3bIK CMI»?

5. Onummre S3bIKOBYIO CHEU(UKY OCHOBHBIX CPEICTB MacCOBOW MH(pOpMAIUU —
nevyaTu, paauo, TeICBUIACHUS.

6. Kakme ocobenHoctu s3pika CMU
UJICOJIOTUYECKOM YPOBHE?

MOXHO BBIACINTbD Ha KOI'HHTHBHO-

7.2.3. [IpumepHbIe 32IaHUS K 3a4eTy:

Bapuant 1. [IpoaHanmM3upyiTe aHTIIOA3BIYHYIO CTaThIO M3 OHJIAWH-BEPCUU Ta3€Thl
The Guardian. Beinonanute neKCcUKo-(hpa3eoIorn4ecKuil aHaaus.

Bapuantr 2. IlpoaHamu3upyite, Kak 2 CTaTbM W3 Pa3HbIX aHTJIOS3BIYHBIX
HMCTOYHUKOB ONHUCHIBAIOT OJHO M TO ke COObITHE. [IpOKOMMEHTHUPYHUTE CXOACTBA H
otimuus (type, slant, structure, title, language, devices, values, effect on the reader).

7.2.4. Kputepum u 1IKaja pe3ybTaTOB 00y4eHHUs MO IUCUMUILINHE
Kputepuu onieHuBaHusl pe3yabTaTOB OOY4YEHHS MO JUCHUIUIMHE MPU MPOBEICHUH
IIPOMEKYTOYHOM aTTECTALINU:

[Tnanupyemsre Kpurepun orieHnBaHus pe3yIbTaTOB 00yUYEHUS 10 JUCIUIIINHE

PE3yIbTAThI «HEYIOBJIETBOPUTEITLHO» «YIIOBJIETBOPUTETLHO» ‘ «XOpOIO» «OTITMYHO»
oOyueHHUsT IO
JUCIIHIIIAHE «HE 3a4TCHO» «3a4TEHO»
0 - 50 6anmoB 51 - 70 GamoB 71 - 85 GamnoB 86 -100 GammoB
YpoBeHb 3HaHUH HUXKe MuHumansHo YpoBeHb 3HaHui B VpoBeHb 3HAHUHN B ob0neme,
MUHHUMAaJbHBIX JIOITYCTUMBIi o0beme, COOTBETCTBYIOIIEM IIporpamMme
TpeOOBaHMIA. YPOBEHb 3HAHHUI. COOTBETCTBYIOIIEM MOJATOTOBKH, WA B o0BeMe,
nporpamMmme MPEBIITAIOIIEM nporpaMMy IMOATOTOBKH,
MOZITOTOBKH. MPOJEMOHCTPUPOBaH 0e3  OIMOOK |

ChopMupOBaHHOCTH 3HAHUH
(3HaTh)

Nmenu mecto rpybbie
OIIIMOKH.

HeBo3moxxHO — OIEHHUTH
MIOJIHOTY 3HAHUUI
BCJIE/ICTBHE OTKa3a
oOyyaromierocs oT
OTBeTA.

JomnyieHo MHOTO

HETpyOBIX OIHOOK.

JIOMyIIEeHO HECKOJIBKO
HECYIIECTBEHHBIX
OIIMOOK.

TOTPEIIHOCTEH.
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ChopMUpOBaHHOCTD YMEHUI
(ymetp)

OTtcytcTBHE
MHUHHUMAJIbHBIX YMEHUH.

IIpu pemenun
CTaHJAPTHBIX 3aJa4 HEe
IPOJAEMOHCTPUPOBAHbI
OCHOBHBIE YMCHUS.

Mwmenu mecto rpyOrie
OIINOKH.

HeBo3MOXKHO — OLICHHTH

HaJIn4yue yYMEHUH
BCIIEJICTBHE OTKa3a
oOydJaromierocs oT

OTBCTA.

IIponemoncTpupoBa
HBI OCHOBHBIE
YMEHHSI.

Pemensr THoBBIE
3a7a4u C
HETpyOBIMU
OIIMOKaMH.

BrimonHeHBI BCE
3aJaHus, HO HE B
MOJIHOM 00BEME.

[IponemoHCTpUpOBaHbBI
BCE OCHOBHBIE YMEHHSI.

PereHsI Bce OCHOBHBIE
3aJa4M, HO HEKOTOPEIE C
HETpyObIMH OIITHOKaMH.

Brimonnenst BCE
3alaHus, B TIOJHOM
o0BbeMe, HO HEKOTOpHIE
C HEJTIOUETaMH.

ITpoaeMOHCTPHPOBaHBI BCE OCHOBHbIE
YMEHHSI.

Pemiens! Bce OCHOBHBIE 3axavdu.

BrimonseHs! Bee 3amanus,
B ITIOJITHOM 00BbeMe 0e3 HeIOUYETOB.

ChopMUPOBaHHOCTH HABBIKOB
(BmazmeTp)

IIpu pemenun
CTaHJAPTHBIX 33]1a4 HE
MPOIEMOHCTPUPOBAHbI
0a30BbIC HABBIKH.

Mwmenu mecto rpyOsie
OmnOKH.

HeBo3M0xHO OIIEHUTH
HaJIMYUE HABBIKOB
BCIICICTBHE OTKa3a
00y4Jaronerocst oT
OTBETA.

IIponemoncTpupoBa
H MUHUMAJIbHBIN
Ha0Op HABBIKOB.

Pemensr
CTaHJapTHBIC
3a7a4u C
HEKOTOPBIMH
HEI0YEeTaMH.

[IponemoHCTpUpOBaHbBI
0a30BbIC HABBIKH.

Pewmens! crangapTHbie
3a7a4M, HO HEKOTOpBIE C
HeI0YeTaMU.

IIponeMOHCTpUPOBaHO BCECTOPOHHEE
BJIAJICHUE HABBIKAMU.

3amaun, B TOM YUCJIE HECTaHIAPTHEIE,
peteHs! 6e3 OmMOOK 1 HETOYETOB.

7.2.5. lllkana oueHMBaHUS NPOMEKYTOUYHOM aTTECTALMHU MO TUCIUTIHHE

Ounenka YpoBeHb NOATOTOBKHU
Bce  xommereHnuu ~ (4acTM  KOMIIETEHIMi),  Ha
¢dbopMHpOBaHHE  KOTOPBIX  HAampaBieHAa JUCIUIUIMHA,
OTJIMHHO c(hOpPMHPOBAHBI HA YPOBHE HE HIKE OTIHIHO.
Bce  kommereHnuum ~ (YacTM ~ KOMIETEHLMH),  Ha
dbopMHupoBaHHE  KOTOPBIX  HAalpaBlieHa  JUCIHILUIMHA,
Xoporo c(OpMHPOBAHBI HA YPOBHE HE HUXKE «XOPOLIO», MIPU ITOM
XOTsl Obl OFHa KOMIIETEHIMsI c(hOpMUpOBaHA Ha YPOBHE
3atTCHO «XOPOIIO.
Bce  kommereHuuu ~ (4acTd  KOMIETEHIMiH),  Ha
dbopMHpOBaHHE  KOTOPHIX  HAINpaBlieHa AMCIUIUINHA,
YAOBJIETBOPUTEIBHO c(OpPMHPOBAHEI Ha YpOBHE HE  HIDKE
«yJOBJIETBOPUTEIBHO», P 3TOM XOTSA OBl OnHA
KOMIICTEHIIHSI copmupoBaHa HA  ypOBHE
«yJIOBJIETBOPHUTEIHHOY
HE 3a4TEHO HEY/OBJIETBOPHTENBHO | XOTs Obl OJJHA KOMIETEHIUS CHOPMUPOBAHA HA YPOBHE
«HEYIOBJIETBOPUTEIHHO.
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8. MaTepuajJibHO-TEXHHYECKOE 0O0ecnevyeHue JUCITUNTIMHBI

Jnia peanuzauuy paboudeld IMpoOrpaMMbl JUCHUIUIMHBI MUMEIOTCA IOMEIIEHUs Jis
IOPOBEACHUS 3aHATHI JIEKIMOHHOTO W CEMHHApCKOrO THUMA, TEKYIIEro KOHTPOJIS MU
IPOMEXYTOUYHOM aTTeCTalluM, a TaKKe IOMELIEHHUS Il CaMOCTOATEIbHOW pPalOTHI.
[TomemieHuss NpenCTaBIAIOT COOOH ydeOHbIE AayAMTOPUM Ui IPOBEACHUS Y4eOHBIX
3aHATUN, OCHAIIEHHbIE OOOpYIOBAaHMEM M TEXHUUYECKUMHU CpPEJICTBaMU OOyuyeHus,
CIIy>KalllUMU JJIs1 IPECTaBIeHNs HH(OpMaly O0JIbILION ayAUTOPHH.

[Tomemienue 11st TPOBEACHUS 3aHATUN JIGKIIMOHHOTO THIA NOTOYHAs ayJUTOPHs Ha
100 mocagouHBIX MECT YKOMIUIEKTOBAHO: CIEIUATM3UPOBAHHON MeOeIbl0 MOCa0YHbIE
MECTa, CTOJIbI, TOCKA, KOMIIBIOTEP, UHTEPAKTUBHAS I0CKA,

[Tomenienue 1y1si MPOBEACHUS 3aHATUH CEMHHAPCKOTO THUIIA, TEKYLIEro KOHTPOJS U
MIPOMEKYTOUHOM  aTTECTAlMM  YKOMIUIEKTOBAaHO:  CIIELMAIM3UPOBAHHOM  MEOEbIO,
KOMITBIOTEPOM, MHTEPAKTUBHOM JOCKOM, MyJIbTUMEANA IPOEKTOPOM, 3BYKOBOUM CHCTEMOM.

[Tomenienue st caMOCTOSITENIBHOM padOThl OCHAIIEHO KOMITBIOTEPHON TEXHUKOHU C
BO3MOXKHOCTBIO MOAKIIOUeHUus: K cetu «UWHTepHeT» u oOecriedeHHEeM JOCTyla K
AJIEKTPOHHON MH(POPMAIMOHHO-00pa3oBareabHOl cpene MHcTuryTa.

HNHCTUTYT 0bOecrieyeH CleqyIomUM HEOOXOAUMBIM KOMIUIEKTOM JIMIEH3UOHHOTO U
CBOOOZIHO  PAcCIpOCTpPaHsIEMOro  IMPOTrPaMMHOIO  oOecledeHHs, B TOM  4HCIE
OTEYECTBEHHOI'O IPOU3BO/ICTBA:

1. Microsoft Windows 10,

2. Microsoft Office 2016 crangaprtHas,

3. Big Blue Button.
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duinonornyeckuii paxkyabTeT
KA®EJIPA COUAJIBHO-TYMAHUTAPHBIX JUCHUIIJINH
TEXHOJIO'HYECKASA KAPTA JUCHUIIJIMHBI
«I3BIK ¥ CTIJIb COBPEMEHHbIX aHII03bIYHbIX CMMW»

Kypc — 4, cemectp — 7

YpoBenb o0pa3zoBanus: Briciiee o0pa3oBanue — OakagaBpuar
Hanpasaenue: 45.03.02 / JIuarsuctuka
IIpoduns/nporpamma: [lepeBos u nepeBoiOBEICHUE
TpynoeMkocTh IMCHUIIAHA (324. e1) — 4 3.€

®opmMa NPOMEKYTOYHON aTTEeCTALMHU: 3a4eT
IpenoxaBaresn: k.¢.H. no1n. ['eopruii boprucosny biamHHNKOB

[Tpunoxenue 1

K pabodeii mporpaMMe JUCIUILTAHBI

CMeskHbIe JTUCHMILUIHHBI 110 Y4eOHOMY IJIAHY:

[TpakTHKyM 10 MEXKYIbTYPHOH KOMMYHHUKAIUH (BTOPOH MHOCTPAHHBIN S3bIK)

BA30BBII MOYJIb
(mpoBepka 3HaHWH ¥ yMEHHH 10 IHUCIMIUINHE)

Tema unu 3agaHue TeKyuen
aTTEeCTAIIMOHHOM paboTHI

Aynuropnas paborta

CaMocTosTenbHas pa60Ta

Bunp! Tekyieit arrectanuu

MuHUMansHOE
KOJIMYECTBO 0ajIIoB

MakcumainbHoe
KOJINYECTBO 0aJIoOB

Bunel Tekyuieit
arTecTalun

MunanmMansHOE
KOJIMYECTBO 0aJIoB

MakcumaipHoe
KOJIMYECTBO 0ajIoB

1. UcTopus u coBpeMeHHOe
COCTOSIHHE AHTJIOSA3BIYHBIX
CMMU.

CoBpemenHasn
JKYPHAJIHCTHKA.
HHTepHeT-)KYpHAIHMCTHKA.

KonrponbHas padora

0

5

CooO1enue

0

5

2. Texkcrel CMHA
(akrTonornueckoro n
aHAJMTHKO-
(akToI0rMYECKOr0 TUIOB.
Jlekcuueckune 0COOEHHOCTH
TtekctoB CMU.

Kontponsnas padora

Coo0Omenue

3. TexcThI Xyn0KeCTBEHHO-
MyOJIMIUCTHYECKOTO THIIA.
IlepeBoa cTuIHCTHYECKH
OKpAallleHHBIX eHHMIL

KonrponbHas padora

CooO1enue

4. Mauable :xxanpsl CMU.
Oco0eHHOCTH epeBoaa

Konrposnbhas padora

Coobuienue
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TEKCTOB MAJIBIX KAHPOB.

Axanemuueckast akTUBHOCTh BrInonHeHne ay TMTOPHBIX 0 10 Brimonnenue 0 15

yIpaXKHEHUH JIOMAIITHHUX

3aaHui

KoMMyHUKaTHBHAsI aKTHBHOCTh | Y4YacThe B AUCKYCCHSX, 0 10

YCTHBIX Onpocax
IMocemaemocTsb 0 5
[IpomexxyTodHas aTTecTaus OKk3aMeH 0 15

Hroro: 95

JIONMOJHUTEJIbHBIN MOJLY JIb

Tema unu 3aaHue TEKyLEH

AyauTtopHasi padoTa

CamocrosiTeqbHasi padora

aTTEeCTallMOHHOI paboTHI

Buns! Tekyiei arrectanuu

MuanMansHOE
KOJINYECTBO OaJlJIOB

MakcumanbsHOe
KOJIMYECTBO 0ajjIoB

Bunel Tekymieit
aTTecTaluu

MunanMansHOE
KOJIMYECTBO 0ajjIoB

MakcumaipHoe
KOJIMYECTBO 0ajjIoB

ITo BceM Temam

Coobuienue

0

5

Hroro: 5

HeoOxomuMblii MUHUMYM JUISL JIOITYCKa K MPOMEXKYTOYHOHN arrectammu 51 O6aymn. JlomoJHUTENBHBIE TPeOOBaHUS I 00yYaIONIUXCsl, OTCYTCTBYIONINX Ha

3aHATHUAX 110 YBaH(HTeHBHOﬁ MMpUYIHUHE: OTCYTCTBYIOT.
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